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EDI  User  Trends 

•  More  users  and  industries 

•  IVIore  types  of  messaging 

•  Architecture  changes 

•  Small  business  participation 
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EDI  Vendor  Trends 

•  Move  to  Electronic  Commerce 

•  Facsimile  servers 

•  Greater  software  functionality 

•  Price-performance  improvements 

•  Some  consolidation 

•  Mass  marketing 
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1992  EDI  Markets  by  Region 
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Electronic  Commerce 


Using  electronic  information  and 
network  systems  to  support  the 
many  kinds  of  communications 
in  a  commercial  transaction 
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U.S.  EC  Software 
and  Service  Market 
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Core  and  Specialized  EC 
Trading  Communities 

Education  Transportatiori\Government 

Logistics 

Finance  Media 

Distribution 

Other  V  Manufacturing/  y  Health  care 
Services  Utilities 
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Grocery  EC  Services  ($  M) 
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The  Health  Care  Trading  Community 


Commercial 
data  bases 


Remote 
diagnostic 
facilities 


Medicare  fiscal 
intermediaries 


Medical/surgical 

product 
manufacturers 


Chemical 
manufacturers 


Med/surg 
distributors 


Wholesale  drug 
distributors 


Pharmaceutical 
manufacturers 


Hospital  waste 
disposal 


Grocery  products 
distributors 


Laboratories 


Physicians, 
nursing  homes 


Capital 
equipment 
manufacturers 
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Health  care 
financing 
administration 
(Medicare) 


Group  health 
indemnity 


Medicaid 
reimbursement 
processors 


HMO/PPO 


Medicaid 


Self  pay 


Utilities 


Banks 


Office  products 
distributors 
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Totals 


Health  Care 
Electronic  Commerce 
Software  and  Services 

CAGR 

■  1992  (Percent) 
1,300     0  1997 

20 

3,200 


ED-157 


000  2000  3000  4000 
$  Millions  ^ 


INPUT 


2/23/93 


©  1993  by  INPUT.  Reproduction  Prohibited. 


INPUT 


EC  in  Transportation 
and  Logistics 


•  Consumer  transactions  largest  opportunity 


1992  EC  Revenues  ($  M) 

Freight  (incl. 

400 

warehousing) 

Human  (incl.  hotel) 

3,600 

Total 

4,000 

'  INPUT 

ED- 124 


Notes 


10/16/92 


©  1992  by  INPUT.  Reproduction  Prohibited. 


INPUT 


Electronic  Commerce 
Applications 

•  EDI 

•POS 

•  EDI/EFT 
•E-mail/Groupware 

•  Enhanced  facsimile 

•  Electronic  information  services 

INPUT 

ED-126 


Notes 


10/16/92 


©  1992  by  INPUT.  ReprcxJuction  Prohibited. 


INPUT 


Electronic  Payment  Applications 
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Electronic  Information 
Services 

•  Directories 

•  Product  catalogs 
•Market  data 

•  Product  information  logistics 

•  On-line  versus  CD  ROM 
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EC  Services 

•  Professional  services 

-  Education 

-Systems  integration 

-  Community  facilitation 

•  Network  and  processing 
services 

•  Outsourcing 
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Electronic  Commerce  Vendors 
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Software  only 
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•  EDS 
•GEIS 

•  IBM 

•AT&T 


•  Bell  Atlantic 

•  Ameritech 
•DEC  •BTNA 


Limited 


Resources 
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Leading  EDI  VANS 
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1992  Market  Share 
Leading  EDI  SW  Vendors 


Market  = 
$102M 


Premenos 
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EDI  Inc.Avfco/ 
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EDI  Professional  Services,  1992 
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Futures 

•  Consolidated  industries 

•  Trading  community  facilitation 

•  IViass  markets/easy  to  use 

•  Facsimile-based  messaging 

•  Electronic  information  services 

•  Consumer-corporate  linkages 
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Canadian  Issues 

International  orientation 
Advanced  banking  system 
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IBM  Canada's  Profile 

•  Hub-Spoke  market  development 

•  Alliances 

•  Education  programs 
•NAFTA 
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About  INPUT 


Since  1974,  information  technology  (IT)  users  and  vendors  throughout  the  world  have  relied  on  INPl 
for  data,  objective  analysis,  and  insightful  opinions  to  support  their  plans,  market  assessments,  and 
technology  directions,  particularly  in  computer  software  and  services.  Clients  make  informed  decisic 
more  quickly  and  save  on  the  cost  of  internal  research  by  using  INPUT'S  services. 

Call  us  today  to  learn  how  your  company  can  use  INPUT'S  knowledge  and  experience  to  grow  and 
profit  in  the  revolutionary  IT  world  of  the  1990s. 

WM  Annual  Subscription  Programs  ____ — — _  


North  American  and  European  Market  Analysis  Programs 

Analysis  of  Information  Services,  Software,  and  Systems  Maintenance  Markets 
5-year  Forecasts,  Competitive  and  Trend  Analysis 
15  Vertical  Markets       •  9  Categories  of  Software  and  Services        •  7  Cross-Industry  Marke 

•  The  Worldwide  Market  (30  countries) 

—  European  Focused  Programs 


US,  Focused  Programs  = 

•  Outsourcing  (vendor  and  user) 

•  Downsizing  (vendor  and  user) 

•  Systems  Integration 

•  EDI  and  Electronic  Commerce 

•  IT  Vendor  Analysis 

•  U.S.  Federal  Government  IT  Procurements 

■  Custom  Consulting  - —  


Outsourcing  (vendor  and  user) 
Downsizing  (vendor  and  user) 
Systems  Integration 
Corporate  Networks 
Customer  Services 


Many  vendors  leverage  INPUT'S  proprietary  data  and  industry  knowledge  by  contracting  for  custom 
consulting  projects  to  address  questions  about  their  specific  market  strategies,  new  product/service 
ideas,  customer  satisfaction  levels,  competitive  positions,  and  merger/acquisition  options. 

INPUT  advises  users  on  a  variety  of  IT  planning  and  implementation  issues.  Clients  retain  INPUT 
to  assess  the  effectiveness  of  outsourcing  their  IT  operations,  assist  in  the  vendor  selection  process  an 
in  contract  negotiation/implementation.  INPUT  has  also  evaluated  users'  plans  for  systems  and 
applications  downsizing. 

H  INPUT  Worldwide  —  


San  Francisco  —  1280  ViUa  Street 
Mountain  View,  CA  94041-1 194 
Tel.  (415)  961-3300  Fax  (415)  961-3966 

New  York  —  400  Frank  W.  Burr  Blvd. 

Teaneck,  NJ  07666 
Tel.  (201)  801-0050  Fax  (201)  801-0441 

Washington,  D.C.  —  1953  Gallows  Rd.,  Ste.  560 
Vienna,  VA  22182 
Tel.  (703)  847-6870  Fax  (703)  847-6872 
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London  —  17  Hill  Street 
London  WIX  7FB,  England 
Tel.  +71  493-9335  Fax  +71  629-0179 

Paris  —  24,  avenue  du  Recteur  Poincare 

75016  Paris,  France 
Tel.  +1  46  47  65  65  Fax  +1  46  47  69  50 

Frankfurt  —  Sudetenstrasse  9 
W-6306  Langgons-Niederkleen,  Germany 
Tel.  +  6447-7229  Fax  +6447-7327 

Tokyo  —  Saida  Building,  4-6 
Kanda  Sakuma-cho,  Chiyoda-ku 
Tokyo  101,  Japan 
Tel. +3  3864-0531  Fax +3  3864-4114 


